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Young Professionals
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WAY S  T O  A D V E RT I S E : EDITORIAL PROFILE DIRECTORY

This sect ion wi l l  include

opening editorial  about  

Young Professionals  

in the workplace, 

fol lowed by your prof i le 

and ending with the 

Directory. Each profile will showcase an  
industry leader who embodies a  

Young Professional in Central Minnesota.

A directory promoting  
Central Minnesota’s pride in our  

Young Professionals. 
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SPONSORED PROFILE

A
rea Executive Vice-Presi-

dent Mark Gresser enjoys 

the work. Insurance, risk-

management, Benefits and HR 

consulting for medium-to-large 

companies may not be as exciting 

as racing snowmobiles or “almost 

any type of hunting and fishing” 

you can think of but it’s a close 

second. This is especially true since 

Gresser merged his company with 

the international insurance bro-

kerage firm of Arthur J. Gallagher 

& Co. in 2016.

“We launched the Charles Al-

len Agency at the kitchen table 

in 2010 and grew the company,” 

said Gresser, whose wife is also a 

business partner. The firm’s spe-

cialty was risk management and 

surety for the construction indus-

try, a niche industry 

Gresser knew well. 

“I was hired in the 

late ‘80s to help run 

Landwehr Construc-

tion,” said Gresser, 

who finds pleasure 

in growing busi-

nesses.

“But I never 

thought I’d be with 

an international firm 

again,” said the Cold Spring native, referring to the start of his 

career as a CPA at Ernst & Young (EY), Minneapolis. Gallagher, 

headquartered in Chicago, approached Gresser in 2015, and 

after some due diligence, Gresser 

was sold on the merger. 

Here’s why Gallagher was ap-

pealing . . . Gallagher is global, one 

of the largest and fastest-growing 

insurance brokers in the world, 

giving Gresser and his team of 

seven the ability to network with 

virtually any Gallagher expert in 

any niche industry in any of 35 

countries. Gallagher is expected to 

double its $6B revenue within the 

next five years. Plus, there is a fam-

ily feel Gresser appreciates; a num-

ber of Gallaghers, including CEO 

J. Patrick Gallagher, are actively 

involved in running the company, 

which was founded in 1927. Gal-

lagher promotes charitable gifting, 

supporting Gresser’s favorite chari-

ties, including local charity INDY 

(I’m Not Done 

Yet), dedicated 

to supporting 

“warriors” dur-

ing their cancer 

battle. Finally, 

Gallagher con-

ducts business 

in a transparent 

and ethical way.

“I am thrilled 

to be working for 

a company that shares my value system and puts the needs of 

people, businesses, and communities first by providing tailored 

solutions for any risk or benefits scenario,” said Gresser. 

FACE OF BUSINESS: ARTHUR J. GALLAGHER & CO.

Mark Gresser has answer to “best-kept secret 

in town”: Arthur J. Gallagher & Co. 

A unique Wall Street company with a branch in Waite Park 

ARTHUR J. GALLAGHER & CO.

Arthur J. Gallagher Risk Management Services, Inc. | 4 – 13th Ave. N., Waite Park, MN 56387

P. 320.252.1702 | F: 320.252.1707 | M: 320.292.1156 | ajg.com

  Gallagher provides customers with the data  

and analytics needed to make informed purchasing 

decisions in today’s fast-paced and ever-changing 

insurance marketplace.

 – MARK GRESSER

Mark Gresser awarded  

2019 Insurance Business of 

America (IBA) Top 65 Producer: 

fourth consecutive year

Gallagher awarded one of  

2019 World’s Most Ethical 

Companies by Ethisphere  

Institute: eighth consecutive year
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