
*https://policyadvice.net/insurance/insights/construction-industry-statistics/

DID YOU KNOW?
92% of St. Cloud Area Chamber of 
Commerce members say Business Central  
is somewhat or very important for 
communicating business information.

 
The commercial construction  
revenue hit the $235 billion  
mark in 2020*
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A t the heart of my business 

is my passion for helping 

people, especially women,” says 

Sarah, who believes women 

must be strong and self-sufficient 

in matters that affect them 

and their families––retirement, 

long-term care, income and asset 

protection. She can help.

Women are taking 

increasingly active roles in 

financial decision making, and 

by 2020 will control 20 trillion 

dollars. This trend is partially 

due to women working and 

earning more than ever before, 

and also because most women 

spend a portion of their 

lives single––as sole earners, 

divorcees, widows. Women 

have a better-than-average 

chance of inheriting assets, or a 

business. So, like men, women 

need to adequately plan for 

themselves and their families. 

This niche makes a viable client 

market for Sarah’s business. 

Unfortunately, the fear of 

looking ignorant keeps some 

women from learning about 

finances or seeking a financial 

representative. 

“Women make up 50% of 

the population but only 15-

30% of financial advisors,” says 

Sarah, who has set out to be a 

thought leader in her field, a 

pathfinder for women inside 

her company, and an advocate 

for her clients.

Sarah makes the topic of 

financial planning approachable 

for women by taking time to 

build trust and to understand 

each client’s unique personality, 

goals, and dreams as they 

discuss and draft a complete 

financial plan. One-to-one free 

consultations develop her core 

clientele. She also holds public 

events called “Elevate Fusion,” 

with the goal of learning and 

enriching women’s lives, and 

having fun! Sarah creates 

private “Elevate” groups 

comprised of 10 women who 

share and consult about their 

women-owned businesses. 

She connects with women 

in engaging ways through 

social media, offering virtual 

educational webinars, tips, and 

free resources on her business 

Facebook page (sarahnoblenm).

“We, as women, want 

someone to respect our desire  

to choose for ourselves, not to be 

sold to,” says Sarah. “Individual 

women and female business 

owners should find working  

with me honest, conversational, 

non-judgmental, and  

even, fun.” •

INDUSTRY LEADER: SARAH NOBLE, NORTHWESTERN MUTUAL

Sarah Noble:  
Opportunity Knocked; She Answered 

Northwestern Mutual representative seeks to “Elevate” women

Sarah Noble, Financial Representative, Northwestern Mutual, St. Cloud, MN 56301  

tel: 320-223-6647 // sarah.noble@nm.com // sarahnoblenm.com

Northwestern Mutual is the marketing name for The Northwestern Mutual Life Insurance Company (NM), Milwaukee, WI (life and disability insurance, 
annuities, and life insurance with long-term care benefits) and its subsidiaries. Northwestern Mutual Investment Services. LLC (NMIS) (securities),  
a subsidiary of NM, broker-dealer, registered investment adviser and member of FINRA (www.finra.org) Sarah Noble is an Insurance Agent(s) of NM.  
Sarah Noble is a Registered Representative(s) of NMIS.

“

Creating financial 
security for women
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C all us if you’re interested in expanding . . .” 
Bradbury Stamm Construction  CEO Cynthia Schultz’s invitation to her father-in-law Duane Schultz, President, Winkelman Building Corporation, was  long-standing, until the two seriously discussed the positives of a merger, subsequently undertaken in May, 2017. The 49-year-old St. Cloud, Minn., company became Bradbury Stamm Construction’s Winkelman Office in early 2018 to further the vision of a single, cohesive company.“We’re stronger when we work together and use our resources as one,” said Schultz. The $300 million plus company’s goal is to remain local and sustain a family culture, 

while maintaining resources to successfully compete against any national firm. A key differentiator is the strength of the company’s estimating and preconstruction services.“Decisions made in the project’s preconstruction phase greatly impact costs, schedules, construction types, and materials,” said Jay Vogel, top local lead of the Winkelman team and 20-year veteran. “We’ve a seasoned team here to work the process and ensure sound client decisions. If we strive for good, open teamwork, preconstruction through construction,  we see successful projects.” 
Winkelman’s revenue has grown by  20% this year and increased by four teammates, now totaling 24. Internship is 

an important recruiting tool, yielding top talent for both locations. Bradbury Stamm Construction, a Top Work Place five out of the last six years, anticipates increasing staff and self-perform ability. [ability for a lead general contractor to complete certain construction activities with its own skilled-labor force,  e.g., framing, concrete, carpentry.] The intent is to continue a commitment to the local area with support, new equipment ($400,000+ invested thus far), field focus, follow-through, and industry best practices.
Schultz, who grew up in the business and holds a B.A. in Economics and M.A. in Construction Management, spearheads getting-acquainted activities, support for strategic initiatives, and operational improvements such as new accounting  and computer systems. 

“We enjoy working in the Midwest,”  said Schultz. “Times are exciting for Bradbury Stamm Construction. •

CLOSE-UP: BRADBURY STAMM CONSTRUCTION

New Mexico construction firm builds  family business in MinnesotaBradbury Stamm Construction, Inc. – Winkelman Office, St. Cloud, MN

Bradbury Stamm Construction, Inc. // bradburystamm.com/offices/minnesota  // Connect: 320.253.2411 

Winkelman Office: 340 Highway 10 South, St. Cloud, MN 56304  // Offices: New Mexico, Colorado, Texas, Iowa

2017 ENR Southwest Contractor of the Year (Engineering News-Record, industry publication) 

2018 AIA New Mexico Contractor of the Year (American Institute of Architects)

“

SIGNIFICANT PROJECTS  
• Sartell-St. Stephen High School  • Carnegie Library, Bemidji • 24 North Lofts, St. Joseph • Stoney Point Meadows, Cedar Rapids • Morris High School 

• Whitefish at the Lakes, Crosslake • Fulton Brewery Addition 
• Various solar projects

Get a FREE Listing (an $815 value)  
with purchase of 1/3 Square  ad or larger

TO ADVERTISE CONTACT MELINDA VONDERAHE  
Associate Publisher, Business Central Magazine 

Direct: 320.656.3808 or by e-mail: 
MelindaV@BusinessCentralMagazine.com

RESERVE FOR THE  
MARCH/APRIL ISSUE,

DEADLINE IN JANUARY! 

Overall construction in the  
United States valued at  
$1.36 trillion in 2020.*


